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The  Linen  of  the  Latter-Day  Man 


THE     FIBERLOID     COMPANY 
Works:  Indian  Orchard,  Mass. 


WATER-PROOF,  WILT-PROOF,  WEAR-PROOF 


COLLARS   AND    CUFFS 

1~^RESS  ills  (and  bills)   centre  in    one's    collar.     Shirts,    underwear,    cravats,    hats, 

■*-^      shoes,  gloves  —  all  yield  a  reasonable  degree  of  service  and  satisfaction ;  but  collars 

are  proverbially  short-lived. 

Q  A  single  trip  to  the  tub  may,  and  often  does,  ruin  a  collar  irredeemably.     It  goes  to 

the  laundry  spick-and-span  and  emerges  a  fuzzy- wruzzy  thing,  with  ripped  stitching,  saw 

edges,  yellow  surface  and  split  button-holes.     If  this  happens  in  a  good  laundry,  what 

can  be  expected  of  the  average  laundry,  where  acid  takes  the  place  of  soap,  and  bleaching 

preparations  take  the  place  of  water  and  muscle  ? 

Q  Nor  is  economy  the  only  consideration  in  buying  and  wearing  collars.     The  present  is 

a  touch-and-go  age.     "  You  Americans,"  a  keen  foreign  critic  aptly  declares,  "  think 


like  lightning  and  act  like  thunder."  That  means  exertion,  and  exertion  means  perspira- 
tion and  its  attendant  discomforts. 

^  The  ordinary  collar  wilts  in  a  day  and  frequently  in  a  few  hours.  It  is  immaculate 
in  the  morning  and  crumpled  in  the  evening.  Fingering,  fussing,  fretting  —  these  affect 
one's  collar  and  affect  it  first. 

^  At  the  dinner  and  the  dance,  on  the  field  and  links,  on  the  yacht  and  motor  car, 
everywhere  that  one  grows  hot  and  moist  from  exercise  or  close  confinement,  the  collar 
soils  and  wilts  and  must  be  discarded — that  is,  the  ordma.ry  colla.r  must  be  discarded, 
^  There's  a  new  collar  which  is  wholly  free  from  wilting,  crumpling,  cracking  and 
discoloration ;  which  is  absolutely  perspiration  and  water-proof ;  which  need  only  be 
wiped  with  a  damp  cloth  or  sponge,  when  soiled,  to  resume  its  pristine  freshness ;  which 
looks  and  feels  like  linen,  because  it  is  Hnen,  and  that  collar  is 


fl  Not  a  celluloid   collar,   not   a  rubber  collar,    not  a  paper  collar ;   but  a  LINEN 
COLLAR  with  all  the  well-known  merits  of  linen    (whiteness  of  color,    smoothness 


of  texture  and  smartness  of  looks)   and   without  any  of  its   drawbacks   (wilting,  fraying, 
cracking  and  discoloring). 

fl  "  LITHOLIN  "  muttipUes  your  comfort  of  neck  and  correctness  of  appearance,  and 
minimizes  your  laundry  bills.  It  is  the  "biggest  little"  invention  of  modern  times. 
And  best  of  all,  the  sharpest  eye  cannot  detect  that  it  is  not  an  ordinary  linen  collar. 
^  A  crackless,  wiltless,  perspiration- proof  Unen  collar,  which  looks  as  spotless  after 
months  of  constant  wear  as  it  did  the  day  you  first  put  it  on,  and  that  you  need  only 
wipe  with  a  damp  cloth  to  clean  ;  a  collar  made  in  every  fashionable  shape  of  the  day ; 
a  collar  that  saves  your  time,  temper  and  money,  and  that  you  can  wear  with  ease,  pride 
and  satisfaction  —  that  is 


WATER-PROOFED  LINEN  COLLARS  and  CUFFS 

MADE  BY 

THE   FIBERLOID   COMPANY 

7  AND  9  WAVERLY  PLACE  -  -  -  NEW  YORK 


Front  2;s  Inches 
Back  IVs  Inches 


Price     25    Cents 
Sizes    12   to    19 


COLUMBIA 

^  A  fashionable  collar  intended  to  ac- 
company a  four-in-hand  with  the  narrow, 
tapering  knot  now  so  much  in  vogue. 

q  Like  all  "  LITHOLIN  "  shapes,  this 
one  is  easy  to  button  and  unbutton,  is 
curved  to  conform  to  the  neck  and  fits 
admirably. 


looks  like  linen,  because  it  is  linen. 


Front  13/  Inches 
Back  lyi  Inches 


Price    25    Cents 
Sizes    12  to    19 


HARVARD 

q  Lower  than  the  "  COLUMBIA,"  but 
just  as  smart  in  effect.  The  scarf  can  be 
drawn  into  a  right-and  tight  knot  or  left 
loose,  as  one  prefers, 

q  The  wearer  of  "  LITHOLIN  "  collars 
is  never  annoyed  by  that  "  shiny  "  appear- 
ance so  distasteful  to  the  well  dressed 
man. 


is  the  only  water-proofed  linen  collar  made. 


Front  Is  Inches 
Back  1 '+    Inches 


Price    25    Cents 
Sizes  11 '2  to  19 


PRINCETON 

^  Fold  or  turn-down  collars  are  deserv- 
edly popular  for  their  convenience,  style 
and  becomingness.  The  "  PRINCE- 
TON "  is  another  of  our  modishly  correct 
forms. 

^  Remember :  no  laundry  delays,  no 
weekly  bills,  no  torn  buttonholes,  no 
wilting.     There's  a 


TRADE    MARK 

shape  for   every  face  and   every  fancy. 


Front    2    Inches 
Back  1>^  Inches 


Price    25    Cents 
Sizes  ll;2  to  19 


YALE 

^  Cut  away  in  front  to  give  room  for  a 
generous  scarf-knot  and  low  enough  to 
afford  complete  comfort. 

q  In  wearmg  "  LITHOLIN "  collars, 
you  don't  surrender  style  to  sturdiness,  or 
sturdiness  to  style ;  they  have  both. 


saves  you  sixteen  dollars  a  year  in  collar 
and  laundry  bills,  and  that's  the  least  you 


Front  2  Inches 
Back  1   ^ Inches 


Price  25  Cents 
Sizes  12  to  19 


BARNARD 

^  Open-spaced  in  front  to  enable  you  to 
wear  a  very  broad  cravat.  Corners  grace- 
fully rounded. 

q  "  LITHOLIN  •'  collars  must  not  be 
confused  with  the  old-time  celluloid,  rub- 
ber or  paper  collars.  They  are  linen, 
and  look  it. 


is  not  affected  by  rain  any  more  than  by 
perspiration,  for  it's  absolutely  water-proof. 


Front  2Vs  Inches 
Back  1:4    Inches 


Price    25    Cents 
Sizes  12;^  to  19 


AMHERST 

^  Except  that  it  is  not  so  high,  and  has 
pointed  instead  of  rounded  corners,  this 
model  closely  resembles  the  "  BAR- 
NARD." 

^  No  sooner  is  a  novel  shape  designed 
by  the  fashion  arbiters,  than  we  repro- 
duce it. 


appeals  alike  to  him  who  seeks  only  style, 
to  him  who  desires  only  service  and  to 
him  who  demands  both. 


Front  2  Inches 
Back  lyi   Inches 


'^ 


»  \ 


Price     25    Cents 
Sizes   12    to    19 


STEVENS 

^  Here  we  picture  a  form  dear  to  young 
men  and  those  who  like  to  look  youngish. 
It  has  the  true  university  air. 

^  But  it  IS  also  an  extremely  "comfy" 
shape  for  any  neck  that  must  be  at  ease. 
Put  on 


and  you  put  off  discomfort,  wilting,  fray- 
ing, cracking. 


Front    2    Inches 
Back  1}4  Inches 


Price    25    Cents 
Sizes   12    to    19 


CORNELL 

^  Because  merx's  tastes  are  as  far  apart 
as  the  poles,  we  present  a  wide  diversity 
of  correct  shapes.  The  "  CORNELL" 
expresses  the  utmost  measure  of  comfort 
without  sacrificing  good  looks. 

^  "LITHOLIN"  collars  are  accurately 
sized,  and,  being  in  no  need  of  launder- 
ing, the  size  cannot  vary.     In 


scarfs  slip  easily  and  do  not  fray  between 
the  folds  of  the  collar. 


Front  2}4  Inches 
Back    2     Inches 


ANN    ARBOR 


Price    25    Cents 
Sizes    14    to  19 


^  Many  men  cling  to  wing  collars,  be- 
cause they  are  more  becoming  to  some 
faces  and  because  the  single  thickness  of 
linen  renders  them  cooler. 
q  The  "ANN  ARBOR"  is  a  smart  form, 
with  broad  wings  set  at  a  graceful  angle. 
q  Few  wing  collars  can  withstand  the 
laundry's  pounding. 

REEI5TERED 


collars  are  cleaned  with  a  damp  cloth  or 
sponge. 


Front  2 '4  Inches 
Back  1  4   Inches 


-T'^--^  ^ 


ANNAPOLIS 

^  A  bit  more  drooping  of  tab,  to  conform 
to  the  advanced  taste.  This  model  accu- 
rately reflects  the  current  vogue. 

q"LITHOLIN"  collars  offer  the 
w^earer  every  advantage  of  ordinary  linen 
collars  plus  the  water- wear- wilt-proof 
qualities  which  it  alone  possesses. 


Price    25    Cents 
Sizes  14  to  18>^ 


has  no  "  just  as  good 
the  genuine. 


be  sure  to  get 


rront  1/&   Inches 
Back  I34:  Inches 


WEST    POINT 

^  "  LITHOLIN  "  collars  are  peculiarly 
well  adapted  for  afternoon  or  evening 
dress,  because  they  cannot  wilt  from 
the  perspiration  induced  by  walking  or 
dancing. 

^  The  "WEST  POINT"  is  a  well- 
balanced  model  of  distinctive  good  form. 


Price    25    Cents 
Sizes   12    to    19 


reduces   your  collar  bills   and   collar  ills. 


Front  2H  Inches 
Back  2M  Inches 


Price    25    Cents 
Sizes  14  to  XlYz 


LIVERY 

^  Coachmen,  chauffeurs,  and  indeed  all 
men  whose  callings  require  them  to  breast 
sun,  wind  and  rain,  find  "  LITHOLIN 
collars  unrivaled  for  comfort  and  correct- 
ness. 

^  They  cannot  spot,  wilt,  fray  or  become 
saw-edged  ;  need  no  laundering,  and  have 
the  exact  appearance  of  ordinary  linen. 
The 


TRADE  MARK 

shape  illustrated  here  is  endorsed  by  good 
form  and  good  taste. 


Width 
3>2  Inches 


Price    50    Cents 
Sizes  9; 4  to  11>^ 


STANFORD 

^  Our  cuffs  are  made  with  the  same  care 

and  style-correctness  as  our  collars.     The 

forms  are  the  newest  and  most  favored  by 

fashion. 

q  The   "  STANFORD  "   represents    a 

round    cuff     to    which    many    men    are 

partial. 


cuffs  require  no  laundering  and  are  im- 
mune from  the  effects  of  perspiration. 
Sponging  or  wiping  with  a  damp  cloth 
cleans  them  perfectly. 


Width 
3^  Inches 


VASSAR 

^  A  link  cuff  with  rounded  corners  for 
those  who  prefer  the  latest  and  most 
approved  model. 

q  The  "VASSAR"  is  stylish  in  shape 
and  cannot  catch  in  the  coat  lining. 


Price    50    Cents 
Sizes  9;^  to  llj^ 


insures  snowy  linen  all  the  time.   No  pre- 
mature wilting  or  bothersome  changing. 


WHEN  TO  WEAR 


TRADE   MARK 

COLLARS    AND    CUFFS 

^  When  you  want  to  save  collar  and  laundry  bills,  and  that's  all  the  time* 

^  When  you  are  traveling  and  cannot  change  your  linen  as  frequently 
as  you  would  like. 

^^  When  you  are  going  out  in  the  evening  and  wish  to  insure  your  collar 
against  wilting  from  the  effects  of  dancing. 

^  When  you  are  engaged  in  some  out-door  sport — as :  motoring,  golfing, 
yachting,  horseback,  driving,  fishing,  tennis,  and  the  like. 


^  When  you  are  a  salesman,  office  man,  book-keeper,  musician,  waiter, 
barber,  motorman,  conductor,  railroad  man,  or  engaged  in  any  occupation 
demanding  neatness  of  dress  joined  to  economy  of  outlay. 

^  When  you  aim  to  dress  best  at  the  least  expense,  and  do  not  object 
to  saving  a  tidy  sum  if  it  involves  no  surrender  of  style  and  becomingness. 


WATER-PROOFED  LINEN  COLLARS  and  CUFFS 

MADE  BY 

THE  FIBERLOID  COMPANY,  NEW  YORK 


SAVE    SIXTEEN    DOLLARS   A  YEAR 


^  Below  are  interesting  figures  (conservatively  estimated)  of  the  actual 
yearly  sa'ving  to  every  man  vs^ho  buys  and  wears  "  LITHOLIN  '* 
collars  and  cuffs. 

The  ordinary  way : 

2  dozen  collars,  at  $1.50       ....  $3.00 

I  dozen  peiirs  cuffs 3.00 

Laundering  collars  365  times       .      .      .  7.30 

Laundering  cuffs  1 56  times    ....  6.24 


$19.54 


The  "LITHOLIN  "way: 

Yz  dozen  "LITHOLIN"  collars 
4  pairs  "  LITHOLIN  ••  cuffs     . 

REGISTERED 


$1.50 

2  00 


$3.50 


Actual  saving  effected 
by  wearers  of 


collars    and    cuffs: 
$16.04 


HOW    TO    BUY 

REQ15TERED 


^  Ask  for  "  LITHOLIN  "  collars  and  cuffs  at  your  clothier's,  furnisher's 
or  dry  goods  store. 

^  Collars,  25  cents  each ;  cuffs,  50  cents  a  pair. 

fl  If,  however,  you  cannot  obtain  them,  send  us  siyte  (mention  name  of 
collar),  correct  size  and  remittance ,  and  we  will  forward  the  goods  to 
you  direct,  postpaid.     Address 

THE  FIBERLOID  COMPANY 

7  AND   9   WAVERLY   PLACE  -  -  -  NEW  YORK 


18  our  copyrighted  trade  mark.  It  is  derived  from  "  LITHOS,"  the  Greek  word 
for  "  stone,"  and  "  linen,"  the  former  being  symbolic  of  the  extraordinary  wearing  qualities 
of  the  fabric  and  the  latter  denoting  its  composition.  We  alone  make  the  collcirs  and  cuffs 
so  branded  and  we  alone  in'vented,  o^ivn  and  control  the  secret  "  LITHOLIN  "  process. 
^  Unless  you  look  carefully,  to  see  that  every  collar  and  cuff  offered  to  you  as 
"  LITHOLIN  "  bears  the  "  LITHOLIN  "  label,  you  risk  having  worthless  celluloid, 
rubber  or  paper  goods  foisted  upon  you. 


is  tinen.    Get  the  genuine  and  look  for  the  label.    It  is  our  guarantee  and  your  safeguard. 

THE    FIBERLOID    COMPANY,    NEW    YORK 
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